Social Capital and Livelihood Diversification: Tourism Entrepreneurship in Aa Remote Area (A Case Study in of North Halmahera Regency, Indonesia)
ABSTRACT
This article aims to describe the capability of public access to social capital as a form of livelihood diversification through tourism entrepreneurship. This idea was originated from the optimization of the tourism sector and the creative economy by the local government since 2017, aiming to encourage creative entrepreneurships in tourism, creative multimedia and coffee shop businesses. This study was done conducted in a qualitative manner approach,; thus, primary and secondary data sources were used to analyze the data. The primary data was obtained through in-depth interviews and observations, while the secondary data was obtained from document studies. In this case, Tthe primary data was obtained through in-depth interviews were conducted with the entrepreneurs. The participants involved as key informants had various backgrounds in the tourism entrepreneurship such as travel agent and tour guide service, creative multimedia service, and coffee shop business. Furthermore, field observations were done based on activities  or events, aiming to observe the process of involvement of these entrepreneurs in regional tourism activities during the activities events of "“Torang Angkat Sampah"” in 2017, "“Tanjung Bongo Festival"” in 2017, "“North Galela Festival"” in 2018, "“Wonderful North Halmahera"” in 2018, and "“O Molulu Ma Akere"” in 2019. The secondary data used was the Medium Term Program Plan of the Local Government Agencies of the Regional Tourism Department of North Halmahera Regency after there was a policy of creative economy development elaborated in the bureaucratic structure changes at the Regional Tourism Department. The results showed show that the availability of infrastructure, accessibility of information and transportation, and the capability of access to social capital were such a stimulus for the diversification of people'’s livelihoods to run tourism, creative multimedia and coffee shop businesses. Through social capital, entrepreneurs were strengthened by their social relations with various communities to have more consumers while also maintaining the business sustainability.
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INTRODUCTION 
Tourism in Indonesia has developed along with the policies to increase the quality of creative industries in the digital age of the Industrial Revolution 4.0. This shows that the development of the tourism sector contributes to improve the community economy. Dritasto and Anggraeni (2013) showed that there were benefits of tourism activities on the economy of local communities. Furthermore, Cahya et al. (2017) showed that the household economy would increase significantly through active participation in tourism businesses. In addition, Chok and Macbeth (2007) showed that tourism development was such a strategy to alleviate poverty. However, the role of government and tourism institutions is a very essential part of in optimizing tourism development in an area (Darwis et al., 2016). Various approaches to tourism development are tailored to the potential of each region (Andyani et al., 2015). Meanwhile, the local communities are the subjects of the tourism development process (Arieta, 2010). This shows that tourism influences the livelihood patterns of local communities.
Although tTourism development in a region has contributesd to the livelihoods of local communities, however, resources availability and access capability in the form of capital determine the level and form of community participation in the tourism development. This shows that the readiness of a community also determines the capability of community access (Barus et al., 2013). Therefore, empowerment is a strategic step to prepare qualified human resources in the tourism sector (Brahmanto, 2013). In the context of regional tourism, Damayanti (2014) showed that capacity building programs for regional governments were an effective approach to prepare facilitators for other communities to participate in the tourism development programs. Meanwhile, Gurung and Scholz (2008) emphasized that stakeholders in the tourism sector had a very essential role in a collaboration process to achieve a sustainable tourism. Therefore, Harun (2014) offerred proposes ideas for implementing to implement empowerment strategies through the development of local community-based tourism. This shows that the readiness of human resources in the field of tourism is an important aspect in achieving a sustainable tourism.
The development of regional tourism will also increase the community’’s income. This indicates that the tourism business can be alternative livelihoods.  Hidayat (2001) previously stated that the tourism sector provided employment opportunities while also providing entrepreneurship opportunities. However, the tourism development always has consequences for the sustainability of local cultural values ​​(Hutagalung, 2000). Therefore, an innovative village tourism development model must rely on the local culture to anticipate acculturation or assimilation (Jati et al., 2013). Efforts to anticipate acculturation can be done through local wisdom-based tourism development policies (Jupir, 2013). In addition, efforts to minimize the negative impact of tourism development can also be done by involving local communities in the planning stage (Li, 2006). Thus, the community can control the tourism development process in their respective regions (Muzha et al., 2013). This shows that there is a complexity in the regional tourism development, so that tourism policies and institutions play an important role to anticipate the negative impacts that are detrimental to the community when the tourism sector is developed.
In the regional tourism context in the eastern part of Indonesia, social and cultural values ​​influence the success of a tourism development. Karsudi et al. (2010) showed that local culture could be integrated with the development approach by highlighting local wisdom. However, the management capacity of a qualified human resource-based tourism destination still needs to be optimized (Noho, 2014). Meanwhile, as time goes by and as the technology is getting more developed, there is a popularity of community-based creative tourism content (Nafila, 2013). Putra (2013) showed that creative things in the digital era were more attractive to young people. This indicates that young people play an important role in the regional tourism development to achieve sustainability.
Based on the background described earlier, it can be concluded that tourism is holistic. In the Indonesian context, cultural diversity has led to the adoption of a contextual development approach. The success of achieving sustainable tourism can be observed from various perspectives. The researcher was interested toin investigatinge the capability of community access to social capital as a form of diversification of community livelihoods through tourism entrepreneurship. The researcher chose eastern Indonesia as the research location, especially in the outer regency close to the Indonesia-PhilipinePhilippine border region such as North Halmahera Regency. The policy integration process by the Ministry of Tourism and Creative Economy with the Tourism and Creative Economy Department at the regency level was interesting to study, especially the one related to the implementation of regional creative economy development policies in relation to the capability of community access to social capital as a form of diversification of community livelihoods through tourism entrepreneurship.
North Halmahera Regency has a tourism potential that attracts tourism business investors to optimize the potential of natural, historical, cultural and marine tourisms through the construction of cottages and resorts. Singgalen et al. (2019a) showed that there were a number of foreign investors who collaborated with local communities in establishing cottage and resort businesses in North Halmahera Regency. In addition, Singgalen et al. (2019b) found that community played an important role in a digital tourism campaign. This indicates that the policy of the Ministry of Tourism and Creative Economy related to the national tourism development has changed the negative perception of the Indonesia-PhilipinePhilippine border region which is identical to the Uunderdeveloped, Ooutermost and Ffrontier regions (often referred as 3T (Tertinggal, Terluar and Terdepan) in Indonesia. However, participation, empowerment and collaboration between stakeholders is an essential part of tourism development in North Halmahera Regency.
The existence and role of the community in tourism development in North Halmahera Regency are manifested in the digital campaign of new tourism destinations that have not been explored. In a further investigation, the actors involved in the tourism community have diverse backgrounds, ranging from bureaucrats, politicians, academics to entrepreneurs. In the context of business fields, it can be classified as follows: travel and tour guide services, creative multimedia businesses, and coffee shop businesses . This reveals that there is a change in people'’s livelihoods in North Halmahera Regency which is identical to the ones based on agrarian activities to the ones based on creativity services. The shift in livelihoods occurs because of there is a trend where young people love to hang out with their peers which make them a certain community, thus indicating the influence of social networks, norms and beliefs on these changes. Changing livelihood patterns is a form of diversification mobilized by the availability and capability of access to social capital to achieve sustainable livelihoods in the tourism sector. For these reasons, this study focuses on the capability of access to social capital as a form of diversification of community livelihoods through tourism entrepreneurship.
Method 
This research was conducted from 2016 to 2019 in Tobelo city, North Halmahera Regency, North Maluku province, Indonesia. It was done in a qualitative manner approach to describe the capability of community access to social capital as a form of diversification of community livelihoods through tourism entrepreneurship. The primary data was obtained through in-depth interviews with the entrepreneurs. Meanwhile, the tourism communities involved were ““Generasi Pesona Indonesia di Halmahera Utara”” (GenPi Halut), ‘‘Sadar Wisata (Pokdarwis) KASBI”” group, ““Sahabat Laut”” community, ““Kaki Panjang”” community, ““Pengangguran Elit”” community, ““Gembel Elit”” community, ““Changa”” community and ““Hibualamo Kreatif”” community. The participants involved as key informants had various backgrounds in the tourism entrepreneurship such as travel and tour guide service (AM), creative multimedia service (SK), and coffee shop business (NK, GT, AI, and HP). Furthermore, field observations were done based on activities  or events, aiming to observe the process of involvement of these entrepreneurs in regional tourism activities, such as during the activities events of "“Torang Angkat Sampah"” in 2017, "“Tanjung Bongo Festival"” in 2017, "“North Galela Festival"” in 2018, "“Wonderful North Halmahera"” in 2018, and "“O Molulu Ma Akere"” in 2019. The secondary data used was the Medium Term Program Plan of the Local Government Agencies of the Regional Tourism Department of North Halmahera Regency after there was a policy of creative economy development elaborated in the bureaucratic structure changes at the Regional Tourism Department.
RESULTS AND DISCUSSION 
Development of Creative Industries and Tourism Businesses in North Halmahera Regency
The development of tourism businesses in North Halmahera Regency was is inseparable from the government'’s role, in this case the Ministry of Tourism and Creative Economy. In the period of 2016-2017, institutional bureaucratic reforms took place at the Tourism Department of North Halmahera Regency as an effort to integrate national and regional tourism policies. One form of the policy policies that encourages the development of tourism businesses in North Halmahera Regency was is the policy of developing creative economy regulated in North Halmahera Regent Regulation Number No. 37 of /2016 on concerning Main Tasks and Structural Position Functions. Through this policy support, the regional tourism development became has become more directed (Larson and Poudyal, 2012). In its development, human resource capacity in tourism had has increased in terms of management of tourism destinations (Yun, 2004) and analysis of tourism markets (Edwards and Griffins, 2013). This showed that the policy was able to encourage an increase in the capacity of human resources in optimizing destination management through changes in the structure of tourism development by forming a creative economy in the region.
The development of information technology in the era of the Industrial Revolution 4.0 and the expansion of accessibility of transportation and communication services in North Halmahera Regency, as one of the 3T regions in Indonesia, has becomebecame such a stimulus for economic growth in the tourism sector. Pearlman and Mollere (2009) showed that access to communication played an important role in marketing activities of tourism destinations so that it could attract foreign tourists to visit the area. In the context of North Halmahera, activities to market tourism destinations were still dominated by tourism observer communities including: ““Generasi Pesona Indonesia di Halmahera Utara”” (GenPi Halut), ‘‘Sadar Wisata (Pokdarwis) KASBI”” group, ““Sahabat Laut”” community, ““Kaki Panjang”” community, ““Pengangguran Elit”” community, ““Gembel Elit”” community, ““Changa”” community and ““Hibualamo Kreatif”” community. Institutionally, Pike and Page (2014) showed that the formation establishment of institutions that focused focusing on marketing tourism destinations through creative works would make it easier for prospective tourists to access information through social media.
The policy to encourage the development of creative economy in North Halmahera Regency, as an Indonesia-Philippines border region and one of the 3T regions in Indonesia, indicated indicates the seriousness of the central government to develop the community economy equally and was is such a responsive and adaptive attitude of the regional government toward this development era. Muthahhrah and Adiwibowo (2016) showed state that tourism was one of the development approaches that could improve the community economy. Furthermore, Ekayani et al. (2014) found that there were employment opportunities and the opportunities to increase per capita income from the tourism sector. In addition, Martina (2014) also revealed that tourism development was not only beneficial to the economy but also to the social aspects of society. Thus, the approach to tourism development was is contextual depending on the local government policies to minimize various negative impacts as a consequence of development (Yachya et al., 2016). ThereforeFurthermore, collaboration between stakeholders was is an essential part of controlling the development process in North Halmahera Regency.
The ease of access to information through social media was is a stimulus for the development of tourism businesses in North Halmahera Regency. The existence of travel service was started with the increase in consumer preferences related to the need to obtain travel services to obtain a different experiences. The demand for touristy travel services iswas put forward by the domestic market and then developed into national to foreign markets. This was is such an opportunity for entrepreneurs to gain more income from travel management and tour guide activities. In addition, the needs of domestic and foreign tourists related to travel documentation had have become the opportunities for the development of creative multimedia services, while the popularity of videos in the form of video blogs (vlogs) by the youtubers had has become a trend among the Tobelo youth of North Halmahera Regency. Furthermore, the community'’s need for night entertainment attractions began begins to increase along with the increase in the number of coffee shops . On the other hand, the increased interest of young people in terms of in having coffee consumption were has slowly replacing replaced the sopi (local traditional liquor) consumption. Therefore, the existence of coffee shop business wasis considered beneficial for the social dimension. This showed shows that the development of information and transportation access has made it easier for people to identify opportunities and choose profitable business fields.
The development of tourism businesses in North Halmahera Regency started with the attitude and readiness of the community in identifying opportunities and choosing the business sectors to gain economic benefits. In addition, the perceptions and behavior of entrepreneurs in the tourism business in treating the tourists have also played an important role in determining the comfort level when visiting a tourist destination (Li et al, 2012). In addition, entrepreneurs in the travel and tour guide services, creative multimedia businesses, and coffee shop business also have established a social network based on social norms to gain public trust in acquiring consumers as well as a strategy to maintain the business continuity.
Livelihood Diversification and Capability Access Capability to Social Capital: Networks, Norms and Trust
Social capital helped maintaining helps maintain business continuity. Therefore, association and involvement in the community were are the main keys to increase consumers. Entrepreneurs of travel and tour guide services, creative multimedia businesses, and coffee shop businesses diddo not only optimize management aspects with various product marketing strategies, but also actively participated in the tourism community as one strategy to maintain the business continuity. The social capital was is the key that determinesd a success of a business in the early stages of development, especially for entrepreneurs (Sequeira and Rasheed, 2006). It was is also widely used by migrant entrepreneurs to adapt and maintain business (Bosworth and Atterton, 2012; Hamilton et al., 2008; Kloosterman, 2010; Marger, 2001). In addition, it was is also used by entrepreneurs to improve market competitiveness (Fatimah and Afifuddin, 2013). Arianto and Fitriana (2013) showed that the benefits of establishing a network based on trust, feelings to care and help each other, obedience to shared values and norms were able to solve various problems. Furthermore, Rijal and Noer (2013) found that in the community context, social capital was able to form a bond within the community to make them work proactively. This indicatesd that entrepreneurs used networks, norms and beliefs to increase consumers while maintaining business.
Tourism business was is inseparable from the interaction between product providers and markets in the context of transactions. It involvesd a bonding process of forming networks (Heimtun and Abelsen, 2012). Furthermore, Handoko (2017) found finds that the benefits of social interaction between entrepreneurs and consumers (in this case tourists) could broaden their horizons or enrich their knowledge, so that knowledge innovation could be a more effective marketing strategy for achieving business sustainability (Jensen, 2010). This indicatesd that social networks, in addition to increasing consumer loyalty and trust, could can also increase knowledge that could can be converted into an effective marketing strategy. If consumers were are satisfied with the product, the trust in the product and business would will also increase (Christian, 2013). Chu et al. (2014) showed that consumers could stop thinking about a product or not be loyal to a particular product, so they chose not to follow others’’ opinions and even ignore the recommendations of their friends. Therefore, entrepreneurs in the tourism, creative multimedia and coffeeshop business took an integrated approach between among marketing communications to understanding the cognitive component of consumers in ““Generasi Pesona Indonesia di Halmahera Utara”” (GenPi Halut), ‘‘Sadar Wisata (Pokdarwis) KASBI”” group, ““Sahabat Laut”” community, ““Kaki Panjang”” community, ““Pengangguran Elit”” community, ““Gembel Elit”” community, ““Changa”” community and ““Hibualamo Kreatif”” community in various activities such as "“Torang Angkat Sampah"” in 2017, "“Tanjung Bongo Festival"” in 2017, "“North Galela Festival"” in 2018, "“Wonderful North Halmahera"” in 2018, and "“O Molulu Ma Akere"” in 2019.
Using the community in the bonding and bridging process was is a strategic step to get regular consumers. Larsen et al. (2004) showed that the bonding and bridging process was a relationship between social capital and social action that was able to bond the community to achieve certain goals. The capability of access to social capital allowed a livelihood diversification, from agrarian to industrial works. Various facilities in running a business and the opportunity to obtain income from the tourism sector were are the driving factors for diversification. Turner (2007) stated that social capital influenced the livelihood of small and medium-sized entrepreneurs in the eastern Indonesia. Meanwhile, the diversification of the community livelihood pattern affectsed the management of tourism destinations for rural governments. Sidik (2015) found that the economic opportunities through tourism business were taken seriously and accommodated to be Village-Owned Enterprises (Badan Usaha Milik Desa (BUMDes)). Furthermore, Hashimoto and Telfer (2010) stated that partnerships were the key to local economic development and imaging of regional tourism. This showedThese show that the existence of entrepreneurs in the tourism sector was is a catalyst for tourism development in ​​North Halmahera Regency area.
The form and level of participation of tourism entrepreneurs in the tourism community could can be categorized as spontaneous participation based on the active voluntary participation from the process of forming and running the communities to participating participate in regional tourism activities. The tourism community movement was is dominant to the creative works to of market regional tourism destinations through social media. Hays et al. (2013) found that social media was very effective to be used as a means of marketing tourism destinations because globally, it was able to provide visual information to the public. In addition, Buhalisa and Michopouloub (2011) stated that information published on social media facilitated the access of tourism markets to the desired service products, so that the prospective tourists could choose alternative tour packages to travel based on the information obtained. The form of collaboration between entrepreneurs in the context of community with other stakeholders, such as village, district and regency governments, showsed the existence of mutual relations in collaborative advantages. Thus, the development of creative industries in North Halmahera Regency has contributed to the development of creative industries in Indonesia.
Contribution of the Development of Regional Creative Industries to Indonesian Tourism
The development of creative industries in the Indonesia-Philippines border region, in this case North Halmahera Regency, was on goinghas been running as an implication of infrastructure development in the eastern Indonesia. However, the scientific contribution in the form of study on tourism and the creative industry, contextually in the eastern Indonesia, was is still very limited. However, studies on the coffeeshop business were still are dominant on the feasibility analysis or aspects of the marketing strategy of small and medium businesses as well as the management of the coffee industry in the area of coffee plantations agrotourismagritourism (Joehastanti, 2012; Pahlavi et al., 2014; Winantara et al., 2014). In addition, studies on creative industries (in this case the multimedia services business) were are still dominant in the aspects of designing and implementing tourism information systems. Semuel (2007) examined the influence of the media (in this case the tourism information system) on market behavior. In addition, studies on the tourism creative industry were are still dominant in technical matters (Kuncoro, 2014; Yulianto and Layona, 2015). Therefore, it could can be concluded that studies on the tourism business development process and the dynamics of maintaining business were are important to be explored contextually. This present study shows that the context of the creative industry and tourism business development in North Halmahera Regency was is inseparable from the role of social capital which consisted of networks, norms and beliefs that the entrepreneurs used use by actively participating in the community as a place for bonding and bridging to obtain consumers while also maintaining the sustainability business.
 Social capital, such as networks, beliefs and values ​​(including social and local culture), had has a very essential role in the tourism entrepreneurship. The relationship between entrepreneurship and tourism could can be seen from the socio-economic conditions of the community growing in the tourism sector (Dhalyana and Adiwibowo, 2013). Furthermore, it led leads to an impact on the tourism development on business opportunities and the availability of jobs related to the community (Amalia et al., 2014; Hijriati and Mardiana, 2015; Kasmiati et al., 2016; Kolopaking, 2016; Mutahharah and Adiwibowo, 2016; Rehastidya et al., 2016; Singgalen et al., 2017; Singgalen, 2016; Setiyanti and Sadono, 2011). Using the community as a means to maintain economic sustainability in the tourism sector was is a part of an the effective marketing strategiesy that considersed the consumer behavior (Handriana and Wisandiko, 2017). Furthermore, Ismail and Alam (2017) showed that trust and commitment were essential in maintaining business, so that social relations became a coping strategy to deal with various possibilities that were detrimental to the business.
The development of creative industries and tourism businesses in a region contributesd to the national tourism. This showed shows that the dynamics of entrepreneurship in remote areas actually providesd an overview of the extent to which the national tourism development programs could can be carried out properly. Although, the level of tourism business in North Halmahera Regency was is still classified as Micro, Small and Medium-sized Enterprises (MSMEs),; tourism entrepreneurial enthusiasm was is manifested in the creative works of regional youth. A livelihood diversification occuredoccurs because of the popularity and business trends in the digital era introduced through partnership networks. Rezazadeh and Mahjoub (2016) found that changes in the business environment led to changes in corporate orientation that emphasized partnerships, resulting to the efforts to achieve business continuity to be pursued by mutually beneficial cooperation. It indicatesd that there were are vulnerability factors causing changes in the pattern of livelihoods from the agrarian business to the creative industry or tourism. Asmit and Koesrindartoto (2015) explained that entrepreneurial characteristics of farmers developed because of partnerships, as well as changes in business characteristics that were highly dependent on the market demand.
In the dynamics of entrepreneurial social capital, trust and commitment were are also important aspects in maintaining business. Furthermore, Ong et al. (2016) showed that consumer emotional and rational factors influenced trust and loyal behavior, so that imaging and product quality must be maintained for business continuity. In addition, the social and cultural aspects of society were are also important to be integrated with the concept of entrepreneurship. Noorseha et al., (2013) explained that entrepreneurship that mobilized local socio-cultural values ​​was able to solve problems that could not be solved by the government or other non-profit organizations. This emphasized empathizes that the local communities had have the power to develop their economy independently without having to depend on the the local government. Thus, the economic independence iswas one form of contribution to the development of the creative and regional tourism industries to the economy in Indonesia.
[bookmark: _gjdgxs]One of the economic challenges of global tourism was is the increasing consumer preferences for disruptive digital products. Wuryaningrat (2013) showed that the ability of a company to innovate depended on knowledge and absorptive resources, so that small and medium-sized businesses that were able to utilize the local social and cultural values ​​and turned them into innovation capabilities could sustain their businesses against competition. Although the Therefore, the capability of access to social capital, was important, the availability of resources in the form of human, natural, financial and physical capital was are also important. This affectsed the innovation and the development of regional creative industries that were able to meet the consumer demands. Cheng and Abdul (2013) found that service quality was very important for the success of businesses in the service sector, and the perception of service quality was significantly related to the customers’’ satisfaction which could result in the customer loyalty. In addition, a company'’s image was is only a partial mediator in the relationship between customer satisfaction and loyalty. This showed shows that the MSMEs in mobilizing local social and cultural values, ​​as the ability of innovation, could can transform knowledge into an effective marketing management strategy to overcome the intense competition in the disruptive era. Thereforeus, it could can be concluded that the social capital iswas only one of the other forms of capitals that were is important to be accessed, and so that it was is not limited to maintaining maintain but also developing develop business in the midst of global tourism market competition.
CONCLUSION 
[bookmark: _GoBack]This study aims to describe the capability of public access to social capital as a form of diversification of community livelihoods through tourism entrepreneurship. The results indicated that the development of the creative industry and tourism business in North Halmahera Regency was is inseparable from the support of the regional government through the policy. The development of information technology, ease of access to transportation and information, and the demand for travel and digital product services had have stimulated the development of tourism businesses and creative industries, resulting in a diversification of livelihoods from businesses in the agrarian sector into businesses in the tourism and creative industries. The entrepreneurs of tourism industries participated in various communities to maintain the business. In Addition, social capitals were are integrated in marketing strategies to increase the number of consumers. The recommendation of this research is the need for policies that specifically mobilize the capability of tourism entrepreneurs to increase business capacity through business diversification which is able to provide employment opportunities for local communities to accelerate the process of regional economic growth in tourism sector.  
