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Abstract

This research aims to comprehend the development of halal tourism by systematically reviewing
articles on halal tourism using the Systematic Literature Review (SLR) method and qualitative
approach. This study explores the topic of halal tourism with the objective of complementing
various previous research endeavors. This study reviewed 119 articles using the keywords
“halal tourism” and “Muslim-friendly tourism” within the Scopus database. This study re-
vealed four main research streams in halal tourism literature: the definition, concept, opportu-
nities, and implementation of halal tourism. The theoretical contributions of this study include
clarifying the concept and definition of halal tourism, classifying research streams in halal
tourism, and offering directions for future research through various research questions. The
limitations of this study are primarily attributed to the use of the Scopus database as the prima-
ry and sole source of data and the limited scope of keywords employed.
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INTRODUCTION

Tourism, as a dynamic socio-
economic and cultural force, has evolved
with emerging forms, like segmented tour-
ism, influenced by environmental adapta-
tions (Dolnicar, 2004). Halal tourism, capi-
talizing on religious tourism market segmen-
tation, positions itself to cater to the antici-
pated rise in the global Muslim populace
(Dolnicar, 2004). Halal tourism is one of the
latest trends that arise from the growth in the
number of Muslim travelers worldwide and
the rapid development of the halal industry.
Halal tourism is dubbed “the new billions
dollar travel trend” (Muhammad et al. 2019).
Furthermore, the concept of halal tourism is
also very appealing to tourists because it
aligns with the prevailing values and norms.
For Muslim tourists, this includes catering to
specific needs and preferences, such as
providing halal food, prayer facilities, gen-
der-segregated amenities, and ensuring ac-
tivities and accommodations that compliant
with Islamic guidelines. Overall, the appeal
of halal tourism lies in its ability to provide a
travel experience offering a comfortable,
convenient, and culturally enriching journey
while maintaining religious integrity. This
makes tourists feel safe with the presence of
this concept.

Research on halal tourism began with
an article by Battour, Ismail, and Battor in
2010 (Vargas-Sanchez & Moral-Moral,
2020). Despite variations in publication
rates, the subject has garnered increasing
scholarly attention (Rusydiana et al., 2021).
This mounting interest has resulted in nu-
merous literature reviews and bibliometric
studies over the past decade (see Figure 1).
This research undertakes a systematic litera-
ture review on halal tourism, emphasizing
the amalgamation of primary and secondary
data to address significant research voids
identified from prior works.

Halal tourism’s definition is contest-
ed due to its ambiguity and varied interpreta-
tions. “Islamic tourism,” “Sharia-
compliant,” and “Muslim-friendly tourism”
are often used synonymously to depict halal
tourism (Rasul, 2019). Henderson (2009)
employed “Islamic  tourism,” whereas
“sharia-compliant” and “Muslim-friendly”
were used by Scott & Jafari (2010) and Hen-

derson (2009), affecting the concept’s clari-
ty. This variability stems from diverse inter-
pretations of Islamic tenets and -cultural
standards (Rasul, 2019). In countries less
acquainted with halal, introducing halal ser-
vices is complex due to limited knowledge
of Islamic practices (Said et al., 2022). How-
ever, as previously mentioned, despite the
interchangeable use of the terms “Islamic
tourism” and “sharia-compliant” on certain
occasions to define tourism that prioritises
halal concepts, Muslim-friendly is the most
commonly used terminology and is therefore
used as an additional keyword in this article.

Fundamentally, halal tourism reflects
the essence of halal. Rasul (2019) highlight-
ed that actions are categorised into fard
(obligatory), halal (permissible), and haram
(forbidden). Actions termed halal do not
contravene the divine commands (Rhama,
2022a). Halal tourism seeks to serve Muslim
travellers by upholding Islamic principles
(Battour et al., 2022a). Nevertheless, certain
definitions omit the notion of friendliness,
leading to inconsistent usage in research (M.
Battour et al.,, 2022a; Bogan & Sarusik,
2019; El-gohary, 2016).

Prior research on halal tourism often
employs Systematic Literature Review
(SLR) or bibliometric approaches, with eight
such articles identified in the Scopus data-
base from 2019 to 2022 (see Table 1). These
studies typically span from 2010 to 2021.
Despite halal tourism’s nascent stage, its
swift growth has birthed varied SLR per-
spectives. Two primary SLR viewpoints ex-
ist: one addressing general phenomena and
another emphasising specific aspects. Recent
works by Sofyan et al. (2022) and Idris et al.
(2022) use the SLR method, concentrating
on disaster/crisis management and halal
tourism strategies. Rusydiana et al. (2021)
similarly hone in on halal tourism indicators.
Earlier research, however, provided a more
expansive view, exploring definitions, con-
cepts, opportunities, and  challenges
(Muhamad et al., 2019; Rasul, 2019; Vargas-
Sanchez & Moral-Moral, 2019, 2020;
Yagmur et al., 2020).

The highlighted articles in Table 1
examine multiple facets of halal tourism,

such as its core principles (Rasul, 2019; Var-
gas-Sanchez & Moral-Moral, 2019, 2020),
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Figure 1. The number of articles using the keywords "halal tourism" and '"Muslim-friendly
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Source: scopus database from 2010-2022

research classifications like tourist percep-
tions and implementation strategies (Vargas-
Sanchez & Moral-Moral, 2019), and six cen-
tral research themes including issues like
religiosity, the rise of the halal tourism in-
dustry, and debates over its definition
(Muhamad et al., 2019). Furthermore, Rasul
(2019) analysed the impacts of halal tourism,
categorising them into economic, socio-
cultural, and environmental groups.

However, these works have limita-
tions. For example, in terms of the number
of articles, Muhammad et al. (2019) sourced
only 29 articles, Rasul (2019) 27 articles
from an initial set of 51 from specific data-
bases. Similarly, Vargas-Sanchez & Moral-
Moral (2019) used 54 articles, Vargas-
Sanchez & Moral-Moral (2020) 51 articles
and Yagmur et al. (2020), Sofyan et al.
(2022), Idris et al. (2022) and Rusydiana et
al. (2021) using no more than 45 articles.

Furthermore, the findings of these
articles remain relatively general rather than
specific. Rasul (2019) tried to clarify the am-
biguity surrounding the concept of halal
tourism, and Vargas-Sanchez & Moral-
Moral (2019, 2020) worked on similar is-
sues. Muhammad et al. (2019) and Yagmur
et al. (2020) gave a broader overview, em-
phasising the growth trend in halal tourism

research. Sofyan et al. (2022), Idris et al.
(2022), and Rusydiana et al. (2021) worked
on specific aspects of halal tourism. These
constraints suggest existing research gaps in
halal tourism, which future studies could ad-
dress.

This study aims to fill the gaps in
previous research limitations and inform fu-
ture investigations on halal tourism. We
have broadened the dataset, refined research
classifications, and honed our focus. Specifi-
cally, we examine halal tourism research’s
evolution and execution. Given the surge in
publications on halal tourism, this study also
presents contemporary findings in the field.
Employing a Systematic Literature Review,
we address several pertinent questions, in-
cluding:

Q1. What are the prevalent research streams
in the field of halal tourism research?

Q2. How has the development of these the-
matic areas progressed over time?

Q3. Which research streams have garnered
greater attention from scholars in the study
of halal tourism? What are the most influen-
tial research streams in halal tourism studies,
and? How has the implementation evolved
over time?

Copyright © 2024, JKAP, ISSN' 0852-9213 (Print), ISSN 2477-4693 (Online) 3


http://u.lipi.go.id/1445500185

JKAP (Jurnal Kebijakan dan Administrasi Publik) Vol.28 (1), May 2024 ---- https://journal.ugm.ac.id/jkap

Table 1. Previous Studies on Halal Tourism using SLR/Bibliometric Methods

No. Author(s) dan Title Year
1. Sofyan et al. Crisis and Disaster Management for Halal Tourism: A Systematic Review 2022
Idris, Soetjipto and Kurniawati. A Systematic Review and Thematic Analysis of the Hal-
2. . 2022
al Tourism Strategy
3. Rusydiana et al. Halal Tourism Indicators: A Bibliometric Study 2021
4.  Vargas-Sanchez and Moral-Moral. Halal Tourism: Literature Review and Experts’ View 2020
Yagmur Y., Ehtiyar R., Aksu A. Evaluation of Halal Tourism in Terms of Bibliometric
5. L0 2020
Characteristics
6 Rasul T. The Trends, Opportunities and Challenges of Halal Tourism: A Systematic Lit- 2019
" erature Review
7.  Vargas-Sanchez and Moral-Moral. Halal Tourism: State of the Art 2019
] Nur Sa’adah Muhamad et al. Halal Tourism: Literature Synthesis and Direction for Fu- 2019

ture Research

Source: Scopus

Q4. What future research directions have
been suggested by researchers to advance
the literature on halal tourism further?

The layout of this article includes the
methodology, results, discussion, conclu-
sions, limitations, and directions for future
research.

METHOD

Systematic Literature Review

A Systematic Literature Review (SLR)
is distinct from traditional reviews due to its
objectivity, replicability, comprehensive-
ness, and structured reporting, similar to em-
pirical research (Pradana et al., 2022). Its
goal 1s to understand the relationships
among studies by examining citation fre-
quency (Apriliyanti & Alon, 2017). SLR
guides future research by highlighting poten-
tial research areas and minimizing redundan-
cy. High citation frequency can make certain
topics seem more critical, which is a limita-
tion acknowledged by Alon et al. (2021).
This SLR focuses on halal tourism research
to provide a comprehensive field view. The
method requires thorough database searches
to ensure that all relevant halal tourism liter-
ature is considered while addressing the re-
search questions. However, it takes a signifi-
cant amount of time to review all databases
in detail, making it one of the weaknesses of
this method.

Data Inclusion and Exclusion

This research employed a qualitative
descriptive approach involving the reading,
mapping, and analysis of all articles contain-
ing the keywords “halal tourism” and
“Muslim-friendly tourism,” considered the
most commonly used terminologies availa-
ble in the Scopus database. The selection of
Scopus as the database is based on the repu-
tation and credibility of the journals indexed
within it. Scopus is renowned for its strin-
gent standards in the peer-review process
and article selection, thus earning a strong
reputation in the academic world.

The criteria for including research arti-
cles were defined with certain restrictions,
including articles of journal type and written
in English. The inclusion and exclusion cri-
teria were determined through an initial
search that required articles included in the
study to meet the following criteria: (a) pub-
lication in peer-reviewed journals, (b) writ-
ten in English, and (c) utilizing the keywords
“halal tourism” and “Muslim-friendly tour-
ism.” No restrictions were placed on the
publication year of the journal. All articles
primarily focusing on halal tourism were
included. In contrast, those with a primary
focus outside of halal tourism, such as the
halal industry, halal hotels, and halal food,
were excluded. These stages were conducted
using the PRISMA method.
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Figure 2. PRISMA Flow Diagram
Source: Data analysis

PRISMA (Preferred Reporting Items
for Systematic reviews and Meta-Analyses)

Introduced in 2009, PRISMA was de-
signed to assist systematic reviewers in
transparently reporting why a review was
conducted, what the authors did, and what
they found. In this literature review, PRIS-
MA is utilised to strengthen the criteria for
the articles under consideration to ensure
they meet the specified qualifications, name-
ly: (a) focusing on halal tourism as the pri-
mary theme, (b) written in the English lan-
guage, and (c) are articles and journal publi-
cations.

By using the Scopus database and the
keywords ‘“halal tourism” and “Muslim-
friendly tourism,” a total of 232 studies were
initially identified. However, when limited
to research in the form of articles and jour-
nals, the number of studies was reduced to
169. Subsequently, a secondary search pro-
cess was conducted, which involved elimi-

nating studies that did not primarily address
halal tourism as a theme. This resulted in
119 studies that met the established qualifi-
cations (see Figure 2).

FINDINGS AND DISCUSSION

Countries, type of tourism and the context

The findings of the qualitative analysis
based on 223 articles on halal tourism indi-
cate that a majority of the studies were car-
ried out in Indonesia (62/37.6%) and Malay-
sia (40/24.2%), China (11/6.7%), Turkiye
(11/6.7%) and Uni Arab Emirates (11/6.7%).
This observation suggests that halal tourism
research development is primarily influ-
enced by Muslim countries’ perspectives
(e.g., Indonesia, Malaysia), potentially intro-
ducing institutional biases against non-
Muslim countries. Meanwhile, in terms of
type and context, halal tourism is still carried
out as part of conventional tourism with var-
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Figure 3. The Research Streams of Halal Tourism
Source: Data Analysis

ious adjustments and mostly occurring at the
management level. This is due to the fact
that research on halal tourism itself is still
Very new.

The research streams and their categoriza-
tion

The findings of this study grouped hal-
al tourism research into four key themes: the
(a) definition, (b) concept, (c) opportunities
(challenges and future), and (d) implementa-
tion of halal tourism, each with sub-themes
(1llustrated in Figure 3). These themes and
related primary questions helped categorise
the research areas within halal tourism, pin-
pointing trends. For clarity, “definition” and
“concept” are distinct themes with unique
sub-themes. “Definition” discusses halal
tourism principles and has two sub-themes:
academia and practitioners. “Concept”
delves into halal tourism development, like

communication and marketing strategies,
producing sub-themes about its application
by various tourism stakeholders.

a. Definition

The main question within this research
theme is, “What is the appropriate terminol-
ogy and definition to be used for halal tour-
1sm?” Rasul (2019) stated that creating halal
as a tourism deliverable and keeping it in
tune with the Islamic ethos can be very dif-
ferent from just ensuring halal food because
halal tourism should address many perceiva-
ble and non-perceivable aspects of Sharia
(Islamic Teaching). Therefore, the definition
used to explain the terminology in question
must be clear and easily understood by the
general public. This is important to eliminate
the ambiguity of halal tourism.

In this theme, there exist two primary
perspectives in defining halal tourism, name-
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ly the academic perspective and the practi-
tioner perspective. Furthermore, in terms of
terminology, halal tourism is often used in-
terchangeably with Muslim-friendly tour-
ism, Islamic tourism, and religious tourism
(Henderson, 2009; Samori et al., 2016; Scott
& Jafari, 2010). Research within this theme
typically represents early research on the
topic of halal tourism, as seen in works such
as Toward a Halal Tourism Market (Battour
et al,, 2010) and Introduction: Islam and
Tourism (Scott & Jafari, 2010). Additional-
ly, there are also several systematic literature
reviews classified into this theme because
there tends to be a high inclination to ex-
plain the definition of terminology, as ob-
served in studies by Rasul (2019), Vargas-
Sanchez & Moral-Moral (2019), and
Yagmur et al. (2020). However, some recent
literature review studies indicate that the re-
search focus is shifting towards more specif-
ic phenomena, leading to the belief that the
debate over the definition and terminology
of halal tourism has been resolved. Accord-
ing to Junaidi (2020), instead of positioning
themselves solely as Sharia-compliant busi-
nesses, tourism stakeholders are increasingly
opting to be more Muslim-friendly business-
es.

b. Concept

The primary question that can be iden-
tified within this theme is, “How can the
concept of halal tourism be applied to ac-
commodate the needs of Muslim travelers?”
We decided to categorize this theme sepa-
rately from the definition theme because the
concept can be interpreted more broadly, not
solely confined to the definition of terminol-
ogy. The debate over the concepts that can
be applied in the implementation of halal
tourism is also derived from the debate on
how to define halal tourism itself, specifical-
ly regarding whether it should be imple-
mented strictly based on halal principles or
adjusted to specific conditions in a country.

Research within this theme can offer
various new concepts for the application of
halal tourism in different countries. For ex-
ample, Zulkifli et al. (2011), who attempted
to build a framework for halal-friendly tour-
ism in Malaysia. Additionally, there is the
introduction of an ecotourism model based
on social capital in Lombok, Indonesia
(Wildan & Sukardi, 2018), as well as an
analysis of factors influencing halal tourism,
enabling the formulation of development
strategies that align with specific needs
(Junaidi, 2020). The various concepts pro-
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posed each have their own strengths and
weaknesses, and their suitability for applica-
tion in specific regions can also be deter-
mined.

c¢. Opportunity (Challenge and Future)

The primary question within this
theme is, “How can stakeholders leverage
the potential of the halal tourism market to
establish a high-quality tourism segment that
is well-received by society?” Stakeholders
are challenged to provide a positive response
to build the framework for developing halal
tourism as one of the modern tourism con-
cepts aligned with the concept of sustainable
tourism. With the emergence of the Covid-
19 pandemic in recent years, the concept of
halal tourism has garnered increased interest
and is seen as capable of accommodating
various adjustments required in the develop-
ment of tourism during the pandemic era.
This includes implementing strict health pro-
tocols that align with the sanitation princi-
ples within the halal tourism concept. Wardi
& Trinanda (2022) have found that the halal
reputation of a tourist destination signifi-
cantly influences tourists’ decisions to revis-
it that destination. Furthermore, the rigorous
implementation of health protocols can
make travellers feel comfortable and reduce
their concerns about the virus, enhancing
their overall experience.

In the context of sustainable tourism,
stakeholders are also expected to be more

conscious of the factors that support the con-
cept of halal tourism. Rhama (2022) reviews
how halal tourism can be a supporter of sus-
tainable tourism programs, while Riandari et
al. (2022) mention that the stakeholders’
awareness 1s crucial to ensure the continuous
and sustainable development of halal tour-
ism, aligning it with the principles of sus-
tainable tourism. However, these researchers
also emphasize that excessive stakeholders’
involvement has the potential to lead to con-
flicts and distances that could threaten the
sustainability of the entire system. Thus,
stakeholders are required to consider not on-
ly how to implement sustainable halal tour-
ism concepts but also how to manage the
factors involved in the implementation pro-
cess effectively. This balance between in-
volvement and management is critical for
the long-term sustainability of halal tourism.

d. Implementation

The primary question arising from re-
search within this theme is, “What are the
perceptions of tourists (especially non-
Muslims) regarding halal tourism, and how
can a halal tourist destination convince tour-
ists to visit and even revisit in the future?”
The concept of halal tourism presents signif-
icant challenges for development due to its
influence on various social and cultural as-
pects, including addressing issues related to
Islamophobia. Understanding how tourists,
both Muslim and non-Muslim, perceive and
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Table 2. Top S The Most Cite Articles

Rank Author(s)/ Year/Title Total Cite

Han H., Al-Ansi A., Olya H.G.T., Kim W. (2019). Exploring halal-friendly destina-

1 tion attributes in South Korea: Perceptions and behaviors of Muslim travelers to- 113
ward a non-Muslim destination

2 Battour M.M., Ismail M.N., Battor M. (2010). Toward a Halal Tourism Market 101
Al-Ansi A., Han H. (2019). Role of halal-friendly destination performances, value,

3 . . : ; L 97
satisfaction, and trust in generating destination image and loyalty

4 Razzaq S., Hall C.M., Prayag G. (2016). The capacity of New Zealand to accom- 65
modate the halal tourism market — Or not

5 Wardi Y., Abror A., Trinanda O. (2018). Halal tourism: antecedent of tourist’s sat- 65

isfaction and word of mouth (WOM)

Source: Data analysis

engage with halal tourism can provide valu-
able insights into addressing these challeng-
es and promoting the growth of halal tour-
ism as a viable and welcoming concept for
all travellers.

Islamophobia is one of the social con-
structs that poses both obstacles and chal-
lenges to the growth of halal tourism as a
robust segment of modern tourism. Green
(2019), as cited in Al-Ansi et al. (2022), de-
fines Islamophobia as a negative portrayal
received by a group of people resulting from
a combination of critical issues and crises
directly or indirectly related to Islamic
teachings through organized media propa-
ganda. Islamophobia is a critical element
and a moderating factor that has a significant
impact on the formation of perceptions, atti-
tudes, and behaviors that directly and indi-
rectly influence the development of halal
tourism (Al-Ansi et al., 2022). Addressing
Islamophobia and promoting a more inclu-
sive and tolerant perception of Islamic cul-
ture and halal tourism is essential for its con-
tinued development and success.

Nonetheless, these challenges can be
effectively addressed through the proper im-
plementation of the halal tourism concept.
Tourists’ acceptance of the implementation
of the halal tourism concept is generally
quite positive. Several non-Muslim countries
that have begun implementing halal tourism
have also responded very positively to this
concept (Han et al., 2019). Essentially, the
application of the halal tourism concept is
aimed at attracting more Muslim tourists to
their countries. For example, Cuevas et al.
(2022) mention an increased demand for
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halal services and halal products in the Phil-
ippines. This is one of the outcomes of the
global development of halal tourism, where
the Philippines seeks to leverage these op-
portunities to attract more Muslim tourists.

The development of research streams

The categorization of research themes
related to halal tourism is undertaken to un-
derstand the evolution of research in halal
tourism while considering the emerging pat-
terns. Over the past decade, the advance-
ment of research in halal tourism has oc-
curred at a relatively rapid and progressive
pace (see Figure 4).

During its early emergence, the most
prevalent theme within this categorization
was dominated by the themes of definition
and concept. This is highly understandable
given that halal tourism is a notably intricate
concept, thus affording ample room for de-
bate. Since its inception by Battour et al.
(2010), who initiated the fundamental con-
cept of Islamic Sharia as the cornerstone of
halal tourism, this concept has continued to
evolve and be a subject of debate. Conse-
quently, this concept has given rise to two
primary perspectives regarding its applica-
tion: those of academia and those of practi-
tioners (El-gohary, 2016; Bogan & Sarusik,
2018; Vargas-Sanchez & Moral-Moral,
2019). Practitioners propose that the imple-
mentation of halal tourism can be adapted to
the specific needs and context of the place
where the concept is applied, taking into
consideration promotional and marketing
values. However, this proposition has elicit-
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ed varying responses from the academic
community. According to academics, the
implementation of the halal tourism concept
must strictly adhere to the concept of halal
in its entirety, as the terminology “halal”
itself holds stringent validity. Consequently,
this divergence in perspective has led to var-
ying interpretations and applications of the
terminology ‘“halal tourism” among different
researchers.

Following an extended period of de-
bate regarding the definition and concept of
halal tourism, which was considered re-
solved with practitioners of halal tourism
preferring to adopt a more Muslim-friendly
concept rather than being strictly bound by
Sharia compliance (Junaidi, 2020), research-
ers have shifted their focus towards explor-
ing the opportunities, challenges, and the
implementation of this concept. Oktadiana et
al. (2016) emphasized the importance of un-
derstanding the needs of Muslim travelers,
ranging from cultural norms, verbal and non
-verbal communication, and life scripting, to
the domain of relationships. This under-
standing is essential to ascertain the extent to
which these needs can be accommodated to
support the potential market of halal tour-
ism. Additionally, countries with non-
Muslim-majority populations have also be-
gun to consider the halal tourism concept as
a means to attract more Muslim tourists.
Gabdrakhmanov et al. (2016) sought to de-
lineate the features of Islamic tourism and
the challenges involved in developing this
concept in Russia. According to their analy-

sis, the evolution of halal tourism and recre-
ation necessitates a comprehensive system
comprising components such as halal food,
halal hotels, halal flights, halal services, Is-
lamic banking, relevant personnel, VIP ser-
vice provisions, and more. They argue that
all of these aspects hinge on the initiatives of
public authorities, financial institutions, and
the local populace, including their attitudes
towards the development of halal tourism
and the emergence of halal tourists in Rus-
sia.

Furthermore, Razzaq et al. (2016) con-
ducted research on New Zealand’s capacity
to accommodate the halal tourism market.
Although the results were not as desired,
indicating that New Zealand may not be ful-
ly prepared or capable of accommodating
the halal tourism market, it is also under-
stood that various countries have been con-
sidering the adoption of the halal tourism
concept as a robust strategy for developing
their tourism sector. This argument is rein-
forced by the research conducted by Han et
al. (2019), which aimed to delineate the at-
tributes of halal-friendly destinations in
South Korea. Their study identified five fun-
damental attributes that a tourist destination
must possess to attract Muslim travelers ef-
fectively. These attributes include: (1) a hal-
al-friendly social environment, (2) halal-
friendly facilities, (3) halal food and bever-
age options, (4) halal-friendly services, and
(5) halal-friendly locals and staff. These five
attributes can be leveraged to create a halal-
friendly image for a tourist destination,
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Table 3. Research Questions from Previous Studies by Streams

Streams

Research Questions

Definition

Concept

Is the definition of halal tourism used appropriate for describing the Sharia-compliant mo-
tivation of the tourists? (Usman et al., 2019)

How to construct an accurate definition and terminology for the concept of Islamic religion
-based tourism? (Sen Kiipeli et al., 2018)

How to eliminate ambiguity in the definition of halal tourism terminology? (Zawawi et al.,

How to integrate the needs of tourists with the latest technological developments?
(Afnarius et al., 2020)

How can formal halal criteria standards be implemented to minimize dilemmas faced by
tourism operators? (Junaidi, 2020b)

How to build a sustainable halal tourism concept and an integrated development policy to
address the apathetic and reluctant attitudes of halal tourism stakeholders? (Biancone et al.,

2019)

e How can tourism operators leverage the halal tourism market by maximizing the role of
halal entrepreneurs? (M. Battour et al., 2022c)

Opportunity 2019)

e How to enhance the perceived value of halal tourism for tourists? (Rodrigo & Turnbull,

e How to utilize the aspect of halalness in terms of building the post-Covid-19 tourism?

e What are the perceptions, feelings, attitudes, and behaviors of host community residents
who are not directly involved in Muslim activities and their openness to collaborate with
Muslim travel companies? (Al-Ansi et al., 2022b)

Implementation

How to ensure that tourists receive accurate and relevant information about halal tourism
to enhance the efficiency and effectiveness of its implementation? (Said et al., 2022)

e How to ensure that the attributes of halal tourism are available at prominent tourist destina-
tions by exploring dimensions such as family preferences, Muslim culture, and festivals?
(Han, Al-Ansi, Koseoglu, et al., 2019b)

Source: Data analysis

thereby attracting a greater number of tour-
ists, particularly Muslim travelers.

Subsequently, the development of re-
search in halal tourism has revolved around
the themes of opportunities and implementa-
tion. As mentioned earlier, the theme of im-
plementation has seen rapid growth in halal
tourism research. One of the sub-themes that
rapidly develops within the implementation
theme is the aspect of perception, both from
tourists and host countries or regions. Per-
ception is a crucial aspect in the develop-
ment of any discourse. Halal tourism, being
a discourse, greatly relies on positive percep-
tions from tourists. Favorable perceptions of
a tourist destination can lead to satisfaction,
thereby fostering a desire to return or spread
positive word-of-mouth recommendations.
In their research, Mohammed et al. (2022)
stated that halal attitudes, subjective norms,

halal image, halal values, halal safety and
security, and halal information trust signifi-
cantly and positively influence the intention
to recommend to others. Similar findings
were also mentioned by Rahman et al.
(2022), highlighting that travel quality sig-
nificantly affects tourist satisfaction, which
in turn directly influences word-of-mouth
(WoM) recommendations for the respective
destination.

In general, research development on
the topic of halal tourism has progressed sig-
nificantly and extensively. The evolution of
research themes has continued to advance.
However, from our categorization of re-
search themes, it can be observed that the
developmental pattern begins with debates
regarding the definition and concept of halal
tourism. Analyses of opportunities, challeng-
es, and the implementation of the halal tour-
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Table 4. Future Research Questions by Themes

Theme Future Research Questions
o Is the terminology of halal tourism accurately used to define the tourism concept based
Definition .
on Islamic values?
Concept What is the concept of developing halal tourism that aligns with that definition?
Opportunit What are the concrete roles of the government, tourism operators, and the community
PP y in responding to the opportunities in the halal tourism market?
. What are the factors that hinder the implementation of halal tourism in various coun-
Implementation

tries, and how can they be addressed?

Source: Data analysis

ism concept itself subsequently follow this.
These themes are fundamentally synergistic,
allowing one theme to complement and sup-
port the development of another. Such inter-
dependence is what makes these themes un-
able to exist independently in the realm of
halal tourism research.

The research themes that have received the
most attention in the study of halal tourism,
the most influential research, and the devel-
opment of halal tourism implementation.

In halal tourism research, multiple
themes have emerged. This study categoris-
es the research into four primary themes:
definition, concept, opportunities, and im-
plementation. These themes are further di-
vided into sub-themes like market, viability,
trend, and response under opportunities, as
well as host and tourist perceptions, satisfac-
tion, and implications under implementation.

The halal tourism discourse has seen
an evolution in theme specificity. Initially,
research centred around broad themes like
halal tourism definition and concept. How-
ever, recent studies highlight opportunities
and implementation. Sub-themes like tourist
perceptions, satisfaction, and market oppor-
tunities have become central. The growing
acceptance and implementation of halal
tourism globally, even in non-Muslim-
majority countries like Japan and South Ko-
rea, underpin this shift. These nations now
leverage halal tourism to attract especially
Muslim tourists (M. Battour et al., 2022).

Among the 119 articles on halal tour-
ism found in the database, the research
theme that has received the most attention is
opportunity (challenge and future), with a

total of 49 articles (see Figure 5). This theme
specifically delves into sub-themes such as
market (19 articles), response (13 articles),
trend (9 articles), and viability (8 articles).
Following closely is the implementation
theme with 46 articles. The sub-themes in-
clude host and tourist perceptions (24 arti-
cles), tourist satisfaction (14 articles), and
implications (8 articles). Additionally, two
other themes can be found in the early re-
search articles on halal tourism. The theme
of concept appears in 12 articles, which are
further divided into sub-themes such as gov-
ernment (3 articles), providers (1 article),
and community/all stakeholders (8 articles).
The definition theme also appears in 12 arti-
cles, divided into sub-themes of academics
(6 articles) and practitioners (6 articles).

An article’s influence can be inferred
from its citation count. More citations sug-
gest a higher impact. Articles typically re-
flect specific research streams. This study
has categorized four main streams in halal
tourism research: definition, concept, oppor-
tunities, and implementation. Table 2 shows
the top five pivotal studies in halal tourism
based on their citation counts.

As pioneers in halal tourism research,
Battour et al. (2010) have accrued 101 cita-
tions. However, Han et al. (2019) lead with
113 citations. Their study delves into halal
tourism implementation, examining halal
attributes in South Korean tourist spots. The
research identified five attributes—social
environment, residents and staff, food and
beverage, facilities, and services—essential
in shaping South Korea’s destination image
for Muslims. Beyond its citation count, the
study of Han et al. (2019) exemplifies the
implementation theme, specifically percep-
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tions, and provides actionable insights for
South Korea’s government and tourism
stakeholders.

Al-Ansi & Han (2019), with 97 cita-
tions, explored the dynamics of tourist be-
havior in Muslim-friendly destinations.
Their findings revealed that efficient Muslim
-friendly practices positively influence vari-
ous determinants, ultimately shaping Mus-
lim tourists’ attitudes and future intentions.
Han, Al-Ansi, Olya, et al. (2019) work
aligns with the implementation theme and
perception sub-theme. Two other notable
studies, cited 65 times, fall within the re-
search themes of opportunities and imple-
mentation. Therefore, it can be concluded
that the implementation theme is the most
influential research stream in the field of
halal tourism, with the sub-theme of percep-
tions being the primary choice for research-
ers. Although it does not represent the theme
with the most articles, which is the oppor-
tunity (challenge/future) theme with 49 arti-
cles, the sub-theme of perceptions offers a
comprehensive insight into the implementa-
tion of halal tourism in various countries
around the world.

As the most in-demand and influential
theme, the development of the implementa-
tion theme is highly diverse. The implemen-
tation theme comprises three main sub-
themes: perception, satisfaction, and impli-
cation. Out of the total 46 articles analyzed
and categorized under the theme of imple-
mentation, the majority were conducted in
Indonesia, totaling 20 articles, with locations
including West Sumatra, West Nusa
Tenggara, Aceh, and Jakarta. Meanwhile,
the remaining 26 articles, including 10 arti-
cles in global scope, are evenly distributed
across several other countries, namely Ma-
laysia (4), South Korea (4), Turkey (3), Ja-
pan (2), and one each from Taiwan, Thai-
land, and the United Arab Emirates (see Fig-
ure 6).

In alignment with that, this theme cap-
tures the evolution of halal tourism imple-
mentation globally. Notably, non-Muslim
nations like Japan, South Korea, Taiwan,
and Thailand have embraced this approach,
aiming to cater to Muslim tourists’ needs.
Since 2017, South Korea has enforced halal
tourism regulations. Marlinda et al. (2021)

attributed this to bolstering public trust and
fostering ties with Muslim-majority coun-
tries. South Korea’s tourism sector empha-
sizes halal attributes, which, as Han et al.
(2019) highlighted, are pivotal in crafting a
desirable destination image for Muslim tour-
ists. South Korea’s halal tourism has five
key attributes: social environment, facilities,
food and beverage, services, and local staff.
Han, Al-Ansi, Koseoglu, et al. (2019) em-
phasized that these attributes significantly
influence Muslim tourists’ travel decisions.

Similar trends have also emerged in
Japan, where the development of halal tour-
ism was initiated as early as 2014. Japan
achieved notable recognition by winning the
World’s Best Non-OIC Emerging Halal
Destination in 2016 and securing the third
position as a non-OIC Muslim-friendly des-
tination for Muslim travelers in 2019
(Sukmayadi & Effendi, 2020). Several other
non-Muslim countries have also endeavored
to follow a similar path concerning the de-
velopment of halal tourism. For instance,
Thailand, in addition to continuously devel-
oping tourist destinations with attention to
halal tourism attributes, has established its
own halal certification body (Dabphet,
2021). Taiwan, on the other hand, has ac-
tively promoted halal tourism as a strategic
bridge to enhance its constructive relation-
ships with Southeast Asian countries
(Wardhani et al., 2021).

Future research directions and future re-
search questions

Research on halal tourism is still in its
early stages and offers ample room for ex-
ploration. Previous researchers have explic-
itly mentioned this. Muhamad et al. (2019)
emphasized the need to identify research
themes to understand the issues and areas of
concern in the literature. Additionally, ad-
dressing knowledge gaps in the implementa-
tion of halal tourism in non-Muslim coun-
tries is a pressing concern. Furthermore,
Vargas-Sanchez & Moral-Moral (2019,
2020) have provided an overview that future
research in halal tourism will likely focus on
social-political and digital economic issues.
This research also identifies and compiles
several key research questions from previous
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studies, representing each of the categorized
research streams (see Table 3).

Moreover, taking into consideration
the direction of future research and avoiding
previously addressed research questions, as a
form of novelty presented by this research,
we propose several research questions that
can be explored by future researchers, repre-
senting each research stream we have cate-
gorized (see Table 4).

CONCLUSION

Halal tourism is an intriguing concept
on the one hand and presents numerous chal-
lenges on the other. This research aims to
address the gap in systematic literature re-
views (SLR) on the topic of halal tourism
conducted by earlier experts (Idris et al.,
2022; Muhamad et al., 2019; Rasul, 2019;
Sofyan et al., 2022; Vargas-Sanchez & Mor-
al-Moral, 2019, 2020; Yagmur et al., 2020)
by examining the development of research
on halal tourism and identifying patterns that
have emerged from these studies. This study
contributes to a deeper and more systematic
understanding of halal tourism by addressing
several key questions, such as categorizing
articles, developing each thematic group and
direction, and determining concrete future
research questions.

This study enhances the understanding
of halal tourism by systematically categoriz-
ing research into four main themes: (1) defi-
nition, (2) concept, (3) opportunity
(challenge/future), and (4) implementation.
These themes capture the diverse contexts
and criteria in halal tourism research. The
study also maps the evolution of these
themes, noting that “perceptions” within the
implementation theme are most researched,
but “opportunity” is slightly more influen-
tial. This study also reveals the most influen-
tial themes in halal tourism research, show-
ing the evolution of the study focus. Nota-
bly, the “perceptions” sub-theme is highly
researched, yet ‘“opportunity (challenge/
future)” stands out as slightly more influen-
tial. This study also suggests future research
directions and poses specific questions based
on the four main themes, aiming to foster
continuous growth and fill gaps in halal tour-
ism research. This study has several limita-
tions. First, this article uses Scopus as a sin-

gle database. Second, this article is confined
to only two keywords (halal tourism and
Muslim-friendly tourism). Future research
aiming to conduct a systematic literature re-
view (SLR) on halal tourism could expand
data sources to include platforms like Web
of Science (WoS), EBSCO, and others,
thereby enriching the database and enhanc-
ing reliability to yield more diverse findings.
Additionally, the inclusion of keywords such
as “Islamic tourism,” “religious tourism,”
and others is highly recommended, as the
terminology for halal tourism is often used
interchangeably with these terms in various
studies.
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